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2021 Valero Alamo Bowi

Event Description

The Valero Alamo Bowl was held at the Alamodome in San Antonio,
Texas on December 29, 2021. A pssason college football bowl
game hosted annually at the Alamodome since 1993, the Valero
Alamo Bowl features the number one selection from the-P2and

Big 12 conferences after the College Football Playoff (CFP) selects
teams for the top six bowl games.

’

In addition to hosting the football game, the Valero Alamo Bowl
hosts events for fans and the participating universities including a
pep rally at the River Walk, luncheons, hospitality events and an
interactive fan zone. These events provide additional activities and
entertainment for fans that travel to San Antonio for the game.

The 2021 Valero Alamo Bowl featured #16 ranked University of
Oklahoma and #14 ranked University of Oregon. Both teams came
into the game with 1 records.

Hall of Fame Coach Bob Stoops returned to Oklahoma to lead the
program in its first appearance in the Valero Alamo Bowl after
former head coach Lincoln Riley left for USC. Oregon was led by
assistant coach Bryan McClendon after former head coach Mario
Cristobal left for Miami.
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2021 Valero Alamo Bowi

Event Description

The 2021 Valero Alamo Bowl was a kéglring affair. Oklahoma

dominated the first half behind running back Kennedy Brooks and
guarterback Caleb Williams and took a3Cead to the locker room
at halftime. This was the second largest halftime lead in Valero
Alamo Bowl history.

But teams at the Valero Alamo Bowl have a history of strong second Sooners Win Valero Alamo Bowl!

half performances and Oregon came out strong with three
touchdowns in the third quarter including two on long throws by
quarterback Anthony Brown. Oklahoma scored twice more in the
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third quarter to bring the score to 425. This led to the third highest sl | sl Pl ] g

combined scoring quarter in Valero Alamo Bowl history.

weot  Oklohoma wins inits firstever v

10-3 (7-2 PAC-12)

Oklahoma held Oregon to only one score in the fourth quarter and trip to the Alamo Bow!!
won 47-32.
Oklahoma and Oregon combined for 10 touchdowns, 1,055 e = o
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————

combined yards and 53 first downs, the latter two of which are the v = -

second most in Valero Alamo Bowl history. Oklahoma running back
Kennedy Brooks had three rushing touchdowns and quarterback
Caleb Williams had three passing touchdowtise first time in

Valero Alamo Bowl or Big 12 history teammates combined for three

or more passing and rushing touchdowns. FIRST DOWNS VARDS PER PLAY
[ 77 ATTENDANCE

The crowd of 59,121 was the seventh highest attendance of all bowl TIME OF POSSESSION 59,]2] POINTS DFF TURNDVERS

games. The game was the fourth most watched-@#P game in \ 3334

2021 with a television audience of 4.7 million.
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Economic Impact Methodology

Overview

This report is prepared by Economic Analytics Consulting, LLC While we used all of the data available, we may not have captured all
0G902Yy2YAO !yl fteuAOaec¢uv 2y 0SKI frelevantspandng. Far exngpN.Bour stddy d6es nat iicgrporate & + !
spending by sponsors, vendors or artists incurred in conjunction with
The analysis summarized in this report is based upon data gathered the event. If there were additional setup, production or promotional
at the Valero Alamo Bowl. We conducted-site surveys of event expenses incurred by these parties, they are not included in the
attendees. A total of 374 useable surveys covering 1,284 attendees analysis. Additionally, a number of survey respondents, including 24
were gathered. Additionally, VAB provided data on total attendance, percent of the San Antonio residents, reported that they would have

credentialed attendance, university spending;site food and traveled to this event if it were hosted outside San Antonio. Because
beverage sales, esite merchandise sales and event production these San Antonio residents were willing to travel outside San
costs. Antonio for this event, hosting the Valero Alamo Bowl in San Antonio

retained their spending in San Antonio. This retention effect is not

Using the data described above, we determine the economic impact ncluded in our estimate of economic impact.
of the Valero Alamo Bowl. Economic impact measures the economic

effects of new spending in the local economy generated by the

Valero Alamo Bowl. The focus on new spending limits the analysis to

visitors to the area because we assume that attendees from the area

would have found alternate forms of entertainment in the same

area.

This study measures the spending associated with the Valero Alamo
Bowl which reflects both direct and secondary spending for the City
of San Antonio. The analysis also quantifies the expected increase in
taxes associated with the spending related to the Valero Alamo Bowl
which is often referred to as the fiscal effect. Finally, we describe the
number of jobs supported in San Antonio by the spending related to
the Valero Alamo Bowl.
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